
 

 

Sociology of Consumption sessions in Helsinki 2001 
 
SESSION A. 
- A. Storm-Mathisen: Doing clothing�and crossing social borders. 
- L. Martens, S. Scott &D. Southerton: Consuming children  
- R. Waerdahl: Conditions for childhood in consumer culture, subject-object 
- L. Holm, S. Jansson, A. Murcott & C. Brombach: Proper eating: Reports 
- C. S.Larsen: The consumer of organic food 
 
 
SESSION B. 
- L. Voltchkova, H. Ganskau, V. Minina: Consumer's eating patterns 
- J. Mהkelה: Regional variation of eating patterns in Finland 
- L. Martens: Don�t talk to me about consumption! A comment 
- C. Delhaye: The development of consumption culture 
- D. Mortelmans, D. Sinardet: Gifts as symbols of inter-personal relations 
 
 
SESSION C. 
- R. Nieminen-Sundell: Expected equality vs. gendered practices 
- T. Katz-Gerro, O. Sullivan: Gendered leisure in Britain 
- I. Bernik, M. Trbanc: Self-portrait of an emerging social stratum 
- T-A. Wilska, I. Eresmaa: Perceived consumption and subjective 
- M. Jהrve: Culture rich and culture poor: cultural consumption and material 
 
 
SESSION D. 
- E.A. Bogdanova: Consumers'rights protection organization 
- T.K. Lehtonen, M. Pantzar: The ethos of drift: The legitimisation of bank 
- K. Rantala, P. Sulkunen: Community, individual and the public powers 
- T. Toomere: The issue of consumerism in post-Communist countries 
- G. Hush: Towards a psychopathology of consumption 
 
 
SESSION E. 
- J.C. Dagevos: Consumers as four-faced creatures 
- D. Knights, F. Noble et al.: Putting Humpty Dumpty together again 
- A. Jacobs: Can product development of new consumer goods be enhanced 
- R. Sassatelli: Reflexive consumerism: Defetishisation and moralisation 
- D. Slater: E-commerce and the objects of consumption 
 
 
Economic Sociology and Sociology Of Consumption 
SESSION F (joint session) 
- L. Sartori: Consumers in Italy and the US: Evidences and hypotheses 
- D. Slater: Calculating culture: Embeddedness and abstraction in economic 
- A. Warde,M.Harvey et al.: Economic production and cultural consumption 
 
 
 



 

 

SESSION G. 
- D. Southerton: Feeling harried: hot spots, social networks 
- U. Kjaernes: Strategies for consumer trust. Diverging views among actors 
- K. Ilmonen: The modernization of Finland, consumption and colonization 
- D. Sinardet, D. Mortelmans: It does not fit me. The other side of gift 
- P. Otnes: The Sale: Fait social total? 
- R. Lavarini: Today�s tourist objects 
 
 


	Sociology of Consumption sessions in Helsinki 2001

